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EDWARD H. HURLBUT
PUBLICITY

Ni¥Ww CALL S8LDG.,SAN FRANCISCO

July
Ninth.

r. F. C. Drew,

Hetson Drew and llacKenzie,
‘B&lboa Building,
San Franc isco.
Dear lNr. Drew:

With reference to the camnaign of advert ising and
puvlicity that we discussed, I beg to subnit you the following
preliiinary estimate:

For covering seventy=-seven nrincipal newspapers in

thirty leading cities of the United States, reach-

ing a circul}lation of ten million five hundred and
seventy-seven thousand readers, with one fuil nage

of advertisement to be printed either once, to be

printed as two one-half page advertisements, or as

three one=third page advertisements as judgment nmight

B EOBETIE: s e S BRI o« St o« 75 o B S ® o o o 5 ..$40,000

To full page in the follow ing:

Literary Digest, Saturday Evening Post, and Colliers,
reaching a circulation of approxiniately four million

five handrad EhouBand o oonie BB o« v 0o s bmo s essidew. e 10,450

To establish national publicity organization for

six months period with he adguarters in "ew York

and San Francisco, and bureaus in Chicago, Atlanta,
FLEBEBUEE aml DIRRET i . .« o cscmss shaoesswesnsdeus eyl HQ0

The latter budget includes my salary as director .
and all expenses for office, postage, printing, clerical hire, etc.

To comprehensive service by plate matter by “‘estern
Newspaper ‘nion, covering one thousand papers with an
average of one caumn twice each month ..eceeeeeee..., 18,500 $118,950



Mr. ¥. C. Drew = page 2 = July mninth.

This campaign is capable of proportionate
expansion, out for the purposes sought, the presentation
the coiplete reading puvblic of America, of a definite pro-
paganda, I believe is a scientific and practical estimhte.

My figures sn the national o»ublicity department
are reached in conference with my "ew York associate, who is
recogrized as one of the leading mwmtional puvlicity experts.

. Very trily yours,

"DWARD H. HURLBUT (Sigrai)

EHE/S



TRADUCCTION.

LDWARD H. HURLBUT.- PUBLICIDAD.- NEW CALL BLDG.
RAL PRANCISCO.
Julio 9.

B3r., &, £. Dikow,

fletson Drew and LacXenzie.
Balboa Building.

oan Irancisco.

Querido Serior Drew:

Refiriendome a la campafia de anuncio ¥ putlici-
dad cue discutimos, me permito someter e usted el siguiente cal-
culo preliminar:

Por anuncio en setenta y siete de los principales perio-
dicos en las treinta ciudades mas lmporiantes de los
Lstados Unidos, alacenzando una circulacion de diez mi-
llonew, quinientos setenta y siete mil lectores, con una
pagina comnl ta de anuncio puullcado una vez, 0 bien dos
veces de & medilia pagln@ cada vez 0 de une tercera parte
de pegins tres vecese, segun parezcs mas iUiCi0S0.ceue....
wase e s Fuid o LA R AT sadihie & ke s #40,000.00
Pégina entera en los signientes;

ulterar Diges %aturdaJ Gvening Post y Colliers,
que alcanzen und cireulacidn oomo de cuatro millo-
nes qulm*ehﬁoeem1l LERKORAS. i s easitibe © 10,4507

Pare establecer una organ1~a01on de publicidad nacio=-

nal, . »or un periodo de sois meses, con O ficinas gennrales
en Nueva-York y 3an Francisco, y oficines en Chicago,
Atlanta, ®ittaburg v Denver.ececccesecess 50.000.00

Beta ultima cifra incluye mi sueldo como Director y
todos los gastos para oficina, correo, impreesidnes,
pago de empleados eic...

Para servicio comprensivdvpor medio de pravadoc pay A&
Western Newspvaper Union, cubriendo mil periddicos con
una columne dos veces al mee , por tVTIan mels 1B .7 8%
WA S R S % 18.500,
TOTAT - $ 118,950
feta campaia es suseeptible de mayor ex pansién,
pero para los pr povltoc gue se buscan, la pr resentscidn al
pu%lloo lector de Americe, en su totalidad, de uns propaganda
definida, estimo gue esg un caleulo practlco N clentlflco.
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Mis datos sobre el dapartamentondd puklicidad
nacional, fueronm forjados en conferencia con mi gsociado de
Nueva-York , cue es reconocido como und de los mas habiles
expertos en asuntos de puhlicidad.

Suyo afectis imo.
BDWARD H. HURLBUT. { firma )
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